
What is the Social Media Definition? 

Meta:  Find out the social media definition in this piece and understand how to use social 

media for business and personal use. 

 

 

Find out what is the social media definition in this entirely useful article by social media 

experts, 1394ta.   

Social media is a relatively new phenomenon and it first exploded back in the early 2000’s.  It 

is a way for people (individuals and businesses) to share ideas and information (otherwise 

known as “content” in real time.  People can use computers, tablets, or smartphones to do 

so and recently, smartphones have become the most favored mode.  Social media relates to 

anything that’s shared online, that’s designed to be engaging.  It’s photography, words, video 

and events and it’s changed the way that people interact with each other.  Social media 

definition is everything mentioned above – and even more importantly, when you understand 

the social media definition you can apply it to the way you conduct business and grow your 

revenue. 

Understanding Social Media Definition 

The important basic of the social media definition is that it’s using a digital device to create 

and share content with friends, family, business associates and the public (and anyone at all!).  

There are numerous different social networking platforms in which you can do so – such as 

LinkedIn, which is specifically for business and professional use, Facebook, which is social but 

can also be used for business use.  Additionally there are a number of other very popular 

sharing platforms: 

• Instagram (for visuals, images, video, and words) 

• TikTok (for short videos) 

• YouTube (for videos) 

• Snapchat (for images and words) 

• Pinterest (for images and mood boards) 

• WhatsApp (for messages) 

• Messenger (for messages) 

There are others too – but the above social media platforms are the biggest, most used social 

media networks available to share content.  Social media definition is that the content 

involved is generally uncensored, which has its upsides and its downsides.  Some social media 

networks restrict the showing of violent images and nudity, but broadcasting opinions, 

political views and extremism is generally unlimited on social media and not monitored as 

much, although terrorist threats are taken very seriously online.  This makes it a tempting 

platform for lots of people and businesses as it is less limiting than radio, newspapers, and 

TV.  Obviously, there is danger attached and we hope that in the future there will be more 

https://1394ta.org/


controls over what can and can’t be posted on social media, but it is hard to monitor as online 

is so vast. 

Social Media Definition - Who Can Sign Up for Social Media? 

Anyone!  Although the social media platforms do have age restrictions, this is not monitored 

effectively as there’s no request for proof of age.  Anyone who has online access, and an email 

address can sign up for a social media account.  Once they’ve done so, anything they share is 

visible on their page, depending on their settings (it is possible to hide stories and posts from 

the public and from certain individuals by visiting the privacy settings pages on the social 

media platforms). 

Social Media Definition – How Does It Work? 

Each social media platform has its own mechanics but every single one requires a user to 

create their profile, provide a name (it doesn’t have to be a real name!) and an email address.  

Creating a profile is relatively quick and easy, the user just follows the prompts.  Once the 

profile is up and running, users can share pretty much whatever content they want, privately 

or publicly to gain followers or friends. 

Social media users can also find other people online, whether it’s old friends, colleagues, 

university friends, family, or workmates.  They can connect with these people and follow their 

social media accounts too.  They can follow strangers too, who post interesting content. The 

biggest accounts on social media are known as Influencers because they’ve grown their 

audience and people find their content interesting to follow.  For some, it is difficult to grow 

their following, for example, Instagram is one of the biggest social media platforms for 

influencers.  To become an influencer, it’s essential to have a good following, so lots of people 

look to buy Instagram followers cheap and with our service, it’s easy to quickly scale up an 

Instagram account with genuine followers and become an influencer. 

The Different Types of Social Media Definition 

There are lots of different social media definition platforms, some of the services a platform 

offers could be similar to another platform so there’s crossover too.  Here are the various 

social media definition types: 

1 Social Networks 

These are especially used to connect with people, whether it’s friends, family, work 

colleagues, acquaintances, or even complete strangers!  People use social networks to share 

ideas and information through words, images, and video.  Good examples of social networks 

are Facebook and Twitter.  LinkedIn is a purely professional social network for business use. 

2 Media  

Media social networks specialize in sharing ideas through images and video.  YouTube and 

TikTok are good examples of media social networks using video.  Instagram is a good example 

of a social network using images.  Lots of people share information using video and images 

on Instagram and get “likes.”  The more likes you get on Instagram, the more visible your post 
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becomes (if you are public and not private – you can change this in the settings menu).  To 

boost your Instagram likes you can buy Instagram likes – Paypal is great and easy to do so, 

but always use a social media marketing company that works with genuine Instagram 

accounts. 

 

3 Discussion Social Networks 

These types of social networks are essentially forums where a user might ask a question or 

post some information and others comment.  This method is a terrific way of engaging others 

and beginning a conversation.  People type detailed responses and others can comment on 

those responses, so the conversation grows longer and longer!  A good example would be 

Reddit or Mumsnet.  Another example of discussion networks could be blogging as it 

encourages commentary but it’s also a social media definition platform of its own.  There are 

also review platforms that are similar, such as TripAdvisor (www.tripadvisor.com) that allow 

people to comment on services or products specifically in the hospitality industry.  Users leave 

reviews of restaurants, hotels etc. and people can reply (including the business being 

reviewed). 

Using Social Media for Business 

More and more businesses use social media to boost engagement and it is essential for 

marketing – no matter what size business.  For business, it is the social media definition to 

grow engagement.  In fact, arguably, some would say that small businesses must use social 

media more, to get their name out there and visible.  Although large businesses are constantly 

competing to get noticed too and stay in mind.  So, all businesses should use social media. 

Top Tips to Using Social Media Effectively – the Social Media Definition is Using it Well 

• You need to capture users’ attention and be bold and unique.  Social media is fast-

paced, and it moves at such a rate, it’s easily forgotten. 

• You must be active.  If you don’t use social media daily (and not once a day) you risk 

being forgotten.  If you’re just starting out, begin with one platform and master that 

before moving onto the next. One of the biggest mistake is to open an account on 

every platform and then not use any of them!  You need to get views to be seen and 

to get algorithms to pick up your post so its visible to others.  An effective way to do 

this if you haven’t got time is to buy Instagram live views using a reputable social 

media marketing company. 

• You must be customer-focussed.  It’s great to promote your brand but engagement is 

key.  Respond to your customers, get involved with their conversations and provide 

content that you know your customers want to see.  Dialogue is excellent.  Ask your 

customers to tag your product, people love to be shared on social media and when 

you tag them back, you’ll get good response.  They’re more likely to showcase your 

brand to their friends, who should follow you too.  Remember, everyone’s an 

influencer! 
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• Images are often better than words, it’s that old saying “A picture is worth a thousand 

words.”  Always share an image as it draws the eye.  Instagram is image-led so you 

have to do it to post your content. Video is excellent – keep it short, sweet, and fun!  

Post instruction videos, how to videos, introduce yourself, talk to the audience – be 

the face of your brand, it’s far better than being a faceless brand! 

Finally, remember that the social media definition is a website or app that gives you the ability 

to highlight content and get involved with dialogue with others, be it for business or personal 

purposes.  There are several types of social media sites and apps, and they all deliver slightly 

different results.  Don’t over-burden yourself with every social media platform when you’re 

just starting out, pick one, do it well and then add another to your collection. 

 

 


